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The Estimation of Customers Attraction to Convenience Store
on the Basis of Parking Space Using Huff Model

Asahi University Hiromi YAMADA, Isao MORISHITA
Aichi Institute of Technology Kazuyuki TERAMOTO

Abstract : In this study the ability to attract customers to residential street type convenience stores
(CVS) was estimated using modified Huff model. Several aspects of selected CVSs were researched:
store space, parking space, average customer number per day etc. Basing on this data and
presuming the parking space were increased, the expected number was estimated. As the result, if
63 ni of parking space (enough for 3 cars) were added to a CVS, then the expected number could
increase by about 600 per day.
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